Getting TV News to Cover Your Event

PASS THE SALT AND SHINE THE LIGHT

Attitudes & Misconceptions

Many Christians have preconceived ideas about the secular media.  The secular media in turn has preconceived ideas about Christians.  This is very harmful in both directions. 

Yes, many in the media have negative ideas about “evangelical Christians”.  Don’t be surprised!  What should you expect?  Didn’t Jesus say that they would reject you just as they did him?  What then should be your response?  Be like Jesus.  Love them, serve them, and meet them where they are!  Don’t criticize them privately or in interviews.

The battle isn’t between secular media and Christians.  Nor is only Christian media any good.  The battle is for the hearts and souls of men and women. We must be like Jesus.  Look for the good in the media.  Encourage them to report the truth and to respect your viewpoint, just as you respect them. We must speak truth keeping Jesus and Biblical values at the center of our message. God’s word says you will know the truth and the truth will set you free. We must focus on delivering truth as we enter the great debates of society today. 

The Objective of Secular News Media 

I’m the News Manager (News Director) at a secular television station.  I consider my position very important, not because I lead a news department in a number 29 market; but, because I truly believe God has put me where I am at this moment and time for a reason and a purpose.

It’s the responsibility of all media outlets to report the truth and let it speak for itself. We strive to report both sides of an issue and let people think for themselves. This doesn’t always happen, but there are people like me working in today’s secular media who hold to this philosophy and are teaching it to others in the profession, whether they are Christian or not. 

Practical Tips

Whenever you are planning an event for which you want news coverage: 

· Look at it from the viewpoint of an assignment editor, reporter or producer.  “What value does this event have to my viewers?” (Always remember to include all the basic information needed in your news release, the five W’s, contact names, numbers, and email).  

· Look for an attention getting angle.  If students are rallying in support of marriage, send a press release describing how all college students don’t believe “shacking up” or “hooking up” is the way to go. 

· Find a good spokesperson in your group that can speak well on the issue and communicate God’s truth in everyday, secular language. 

One Big Caution in Interviews

Often times Christians use “face time” in front of a camera to share the gospel no matter the topic.  Please encourage people to do this only if it applies to the question.  The “sound bite” probably won’t be used.  It just reaffirms a stereotype that many secular media members have that all Christians are trying to do is thump everyone over the head with a Bible.  If we share God’s truth on an issue, it will go forth and it will set people free.  Let Jesus be Jesus.  Let the Holy Spirit do His work.  Don’t try to force the gospel out through a 15-second sound bite. 

I am not saying don’t ever take the opportunity to share the gospel within a media setting – just be realistic about it and follow the leading of the Holy Spirit in knowing what you should say.  If you aren’t so stereotypical, you may find the media seeking you out more.  You may just have the opportunity to get to know that reporter, photographer, assignment editor or producer well enough that, later on, Jesus gives you more than 15 seconds to share the Good News with them.  Then imagine how God can use them to be salt and light to the world.

Finding Salt and Light

Finally, look for salt and light.  When you find a Christian working in media, you know you have an ally.  Develop that relationship, because just like you, they want to use their career to make a difference in the world for Christ.  However, don’t abuse that relationship and expect them to cover events that truly aren’t newsworthy.  Pray for that Christian working in the media.  It is very hard to stand for what you believe in this highly competitive field. 
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Donna Russell is the News Manager for WLFL, WB 22, in Raleigh, NC.  A 15-year veteran of television journalism, Donna has worked in Montgomery, AL, Nashville, TN, and Birmingham, AL previously.  

She just celebrated her third wedding anniversary with her husband Charles – even though they met 19 years prior while working at their college television station together. They were involved with a ministry like CCC at college. Both say those years had great impact on their faith.  

Please contact Donna at drussell@sbgnet.com for any advice on projects where you’d like to get media attention.)

CampusPRHelp.com has detailed information that will help you apply Donna’s tips.  Look inside the 5 Basics tabs at the top of the webpage.

Contacting the Media has sample phone conversations to use when you call a TV assignment desk.

Writing Press Releases can help you craft an attention getting release.

Preparing for Interviews will help you prepare your Talking Points to be ready with your “sound bites.”

