Grab that Glance!

By Tony Arnold

PR experts suggest that you can expect 25-30% of the stories that you pitch to the media will result in news coverage.  I’ve seen over 95% of my media pitches lead to positive coverage.  Do you see the same kind of results when you try to get media coverage?

Why is my success rate so high?  

I use two techniques to get journalists thinking about the compelling changed-life stories of our college students.

Journalists are busy.  They’re working on a deadline.  Seconds count!  I want to share with you how to get them to invest the 30 seconds in your pitch that can result in news coverage.

I use a three-step strategy that begins when I email or fax a news release to the media.  Immediately, I face three barriers and try to turn them into opportunities.

Barrier #1 Distractions

Solution: Get their attention (2 seconds)

Editors may get dozens or even hundreds of email pitches a day.  You’ve got two seconds to get them to stop and read your email.  Compare these two email subject lines:

Subject:  Program highlighting impact of pornography to be presented at UNC on October 4



Versus

Subject: Porn Nation Hits UNC on October 4
Notice how the second line is shorter and uses a hard action verb (hits).  They’ll stop to read it!

Barrier #2 Lack of Interest

Solution: Whet their appetite (8 seconds)

Get ‘em interested.  Make ‘em hungry.  Your email needs to be short enough to mostly appear in an email preview box or fax cover page.  You need to give them all the facts plus one or two sentences that whet their appetite for the story.  Here’s a sample:

The multi-media presentation Porn Nation-The Naked Truth hits the University of Southern California’s Bovard Auditorium on Thursday, November 2 at 8:00pm. 

Michael Leahy, the featured speaker, was profiled in a 20/20 feature on Cyber Porn.

Leahy is perhaps best known on college campuses through a series of debates between Leahy and Ron Jeremy, the star and producer of more than 2000 adult films.  At Kansas State, students stood in line for more than 4 hours to see the debate.
USC students are taking an on-line sex survey now.  Leahy will be sharing the USC results as a part of his presentation on Thursday, November 2, at 8:00pm in Bovard Auditorium.
For more information, please see the attached News Release: Porn Nation to be Staged at USC on Nov 2.

Let me know how I can help you cover this intensely controversial, visual and moving presentation.

Barrier #3 Lack of Time

Solution: Give it to ‘em Quick & Clear (20 seconds)

A dynamite subject line grabs an editor’s or reporter’s attention.  A brief email, viewed in their preview box, gives them the story in a single glance.  

The next step is to get them to look at a one page news release.  You can attach it as a Word document or paste it in the email below your signature.  The release provides journalists and their audiences with more hooks to interest them in your event.  It also answers the basic questions of who, what, where, when and why.

An editor or reporter can glance through your news release, get the facts and see the hooks that will interest his audience and take the appropriate action.  They may call or email immediately (doubtful).  More likely, they’ll put it in a follow up folder or forward it on to someone else for action.  All that may take as little as 20 seconds.

Bonus explanation: When you compare the email/fax cover above with one of the sample Porn Nation releases in the Campus PR Help tab Events & Campaigns, you’ll notice the release makes no mention of the porn debates or the sex survey.  That’s by design.  You’ve got to keep both the email and the release short.  It also gets reporters to call me to ask about the survey.

Final Perspective

View one of your top responsibilities as a media liaison is to help the media do their job.  Use these three email steps to help both you and journalists to do your jobs.

What’s the second technique I use to get such good results?  

It’s a helpful, smiling voice calling on schedule on the phone.  You can find out more about it by reading the CampusPRHelp resource “Techniques to Use When Contacting the Media”. 
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Tony Arnold has served with Campus Crusade for Christ for 33 years.  He’s having a blast directing Campus Ministry Media Relations.  

More than 60 million Americans, including 500 thousand students, have heard the name of Jesus through the news media as a result of Campus Crusade for Christ staff using CampusPRHelp tips.

Tony likes to collect azaleas, nativities, ties and quotes.

Detailed instructions to help you with every step of the media relations process can be 

found at www.CampusPRHelp.com in The Basics tabs at the top of the homepage.
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