The BIGGEST Misconception Regarding Local News Media

God can use the news media to further the mission by promoting the activities, identity and message of Campus Crusade and the Cause of Christ.  Our goal is that non-believers become more receptive to the message and believers become more responsive to helping fulfill the Great Commission.

What is the biggest common misconception of the news media?

News media is biased against Christianity and won’t fairly cover Christian stories.  

Many believe that the media will somehow twist the story against Christians.  This leads to the misconception that the only way to get the mainstream media to cover a story is through a Christian contact in the media.

What is the answer to that misconception?

The news media covers the news, period, no matter what their bias.  

In fact, reporters and editors are always looking for new story ideas, even stories related to Christianity.  We can build credibility with media by offering newsworthy, compelling story ideas. Conversely, we jeopardize our reputation when we present media with substandard ideas or work.

There are standard means to contact journalists about potential stories.  We need to use the accepted ways of communicating story ideas and events to the media if we want to get their attention.  

What are those standard means?

The most familiar technique for alerting the news media to a story or event is a Press Release.  

Other techniques include Media Alerts and pitch letters.  Media outlets are so desperate for story ideas that most maintain telephone hotlines or special email addresses where average people can submit their own news tips.

Who determines what news is covered on TV and in the newspapers? 

Press releases, media alerts and news tips submitted generically to TV stations are placed in a Day file.  At least once and usually twice a day, the station’s news department has assignment meetings attended by assignment editors, producers, anchors and reporters.  Ideas for that day and future days are considered.  Does this story sound like it would interest our audience?   Is it visual?  What are the competing stories today?  How does this relate to other recent news stories?  

A similar process may take place at a newspaper.  Editors on the City Desk ask similar questions and assign a story to other editors or reporters assigned to various beats (religion, higher education, lifestyle, general assignment, etc) that the story seems to fall under. 

Sometimes, a release or idea has been pitched directly to a reporter or producer who becomes the advocate with their editor or manager for covering or using a story.  It helps them do their job – reporting what is new (news).
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