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Campus Crusade for Christ & the News Media

Philosophy & Strategy

The news media is not the enemy.

The news media, in general, is not out to “get you” or embarrass you.

CCC is not fighting the “culture wars”.

CCC is seeking to enter and engage other cultures and communities with the Gospel.

The media (all together) speaks to far more people than we do.  By working effectively with the news media, we gain access to its audience and the opportunity to affect its thinking.

The typical journalist works in a highly competitive, deadline driven environment.  Their goal is to find out what is new(s), get it right and get it to their audience first.  The more vital, critical, gripping or controversial the story, the better it is, because that kind of story grabs the viewer, reader or listener.

The main reason the mainstream media does not cover news from CCC and Christians on campus is that we have failed to do our job to inform them.

Standard tools and practices are commonly used to inform the media about different issues and events.  The media expects to receive information using those methods.

The news media is similar to affinity groups, like Greeks or athletes, on campus.  They have their own language, values and schedules.  To have a Greek ministry, we have to learn to relate to Greeks.  To use or influence the news media, we have to learn to relate to the media.  That’s why it’s called Media Relations.

When we use the accepted tools and show, in our written and audible communication, some understanding of their industry’s values and needs, we become insiders (PR practitioners).  It’s very similar to starting a Greek or athletic ministry.

Our job is to clearly and attractively communicate our stories to the secular media.

To effectively share the Gospel, we often have to find “common ground”.  We talk in familiar words and terms that they understand and can respond to.
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To effectively influence the news media to cover “our” news, we use secular language and common references to help them understand the story.  We use compelling language, just like Jesus did in the parables, to paint word pictures that capture the human interest.

Our job is to make it clear what the story is and how attractive and interesting it is.  We make it easy for the media to get to the story, capture it succinctly and get it to their audience.

Our job is to help journalists do their job – report the news - a win-win for both of us.

The long-term goal for your media relations efforts is for you to develop relationships with journalists and media outlets.  You become a valued source for good stories.  The last thing a journalist wants to do is damage a source.

While they may not be able to use all your stories, the media will increasingly use information from you.  Ultimately, you become the “go-to” guy, when the media is looking for the Christian or student angle on a story.
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