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News Coverage of Your Event Lives or Dies in the Subject Line

Scary thought isn’t it?  But it’s true.  

The subject line of the email you send an editor either grabs his attention or it doesn’t.  

It can get the editor to at least read the 2 or 3 short paragraphs in the body of your email to find out the highlights of the news item.  And that gets him to read the press release.

Consider these sample subject lines:


Porn Nation Hits University of Kentucky on March 1


STANFORD STUDENTS STAGE EXTREME HOME MAKE OVER ON FEB 19-20


Snow & Cold won't stop 2000 Students from helping the needy on Tuesday

NEVER, NEVER, NEVER use the words press release in a subject line.

The subject lines may be very similar to the heading or the title of the press release.  By the way, I did have the spam filter or adult content filters on some editors’ email boxes block “Porn Nation”.  I had to re-send it as “PN Hits…”

For the name on an electronic copy of a press release, always use the same heading or headline as you use on the press release.  

NEVER, NEVER, NEVER use the words press release in the document name. 

I almost never put a letterhead on a press release.  Practically, it emails easier.  Also, since I’m usually focused on secular mainstream media, the words Campus Crusade for Christ don’t act as a barrier to someone reading the release.  (I don’t hide CCC in the release.)  This also helps get the topic of the release considered for major news coverage, not just for the religion section on Friday or Saturday.

I never hide my own connection with Campus Crusade for Christ in my emails or fax covers.  Both clearly state my position with Crusade.  It’s clear who I represent.  

But, by the content of my emails, faxes, press releases and my phone calls, the media understands that I am a “professional”.  I’m using standard, helpful PR or media relations practices which demonstrate that I understand their job and their constraints.  While I am unabashedly promoting my event, I’m helping them do their job.

When you follow these techniques and have these attitudes, you also become a “professional”.

The next page shows 2 email covers or pitches.  They give just enough info, including some info that may not be on the press release, to help the journalist get the highlights and read the release.

If I’m sending the email to an individual, I use their name.  If I’m sending it to the Assignment Desk, I don’t use any name.

Sample Evangelistic Event Email Message:

Jim,

The multi-media presentation Porn Nation-The Naked Truth hits the University of Kentucky’s Memorial Hall on Tuesday, March 1 at 7:30pm. 
Michael Leahy, the featured speaker, was profiled in a recent 20/20 feature on Cyber Porn and was one of three Lecture Showcases at last November’s Northeast Regional Conference of the National Association for Collegiate Activities.
Leahy is perhaps best known on college campuses through a series of debates between Leahy and Ron Jeremy, the star and producer of more than 2000 adult films.  At Kansas State, students stood in line for more than 4 hours to see the debate.
U.K. students are taking an on-line sex survey now.  Leahy will be sharing the Kentucky results as a part of his presentation on Tuesday, March 1 at 7:30pm in Memorial Hall.
For more information, please see the attached Press Release: Porn Nation to be Staged at U.K. on March 1.
Let me know how I can help you cover this intensely controversial, visual and moving presentation.
Thanks,
Tony
Tony Arnold
Media Relations Director
Campus Crusade for Christ
C# 919-244-3375
Tony.Arnold@uscm.org
http://campuscrusadeforchrist.com/newsroom
Sample Conference Email Message:

2000 college students will arrive in Denver on Sunday, January 2 for the 15th annual Denver Christmas Conference.  The 5-day conference, sponsored by Campus Crusade for Christ, starts at 7pm Sunday and continues daily through January 6.

 

The conference will be held in the Adam’s Mark Hotel in downtown Denver.

 

One of the conference highlights occurs on Wednesday, January 5, when the students will deliver Holiday Care Boxes filled with food to 720 needy families in inner-city neighborhoods in Denver.

 

Please see the attached release for more details or visit our website at www.dcc2005.com.  
 
A quick overview of the schedule may be viewed at http://www.dcc2005.com/dcc2005/schedule.php.
 
Sunday, January 2 at DCC is called Colorado Night and is free and open to the public.
 
Please let me know how I can help you get some good high-energy, visual stories that will interest your viewers.
 
Thanks,

Tony
Tony Arnold

Media Relations Director

Campus Crusade for Christ

C# 919-244-3375

Tony.Arnold@uscm.org
http://campuscrusadeforchrist.com/newsroom 
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